ABTRACT
Travel distance is suggested to be impactful in segmenting vacationers since some vacationers will prefer the escape and discovery of places far-away, while others will choose the convenience of destinations closer to home. Vacation travel length offers a similar dichotomy in that many will seek an extended getaway to allow more time to relax and to experience more activities while other travelers will be comfortable returning home more quickly. With travel group size, travel preferences are also evident in that traveling with a larger group means more entertainment to some, yet more inconvenience to others. With lead time, some vacationers may like to plan or they have the luxury to plan, and they will "lock in" more activities that may not be available later (i.e., buying tickets to a Broadway play, making reservations for an ideal flight time), thus making more and different options possible to the leisure vacationer. Conversely, non-planners may not be afforded the time to plan or they simply may prefer not to plan. For the latter, it is possible they enjoy the flexibility of "spur of the moment" activities. Planning feels like work. Non-planners are more limited to the vacation options available, but they may have the time to discover activities not considered by the planner.
Individual Travel Factors
Individual travel factors are specific traits about the vacationer that seem to influence the vacation choices made. These traits could be characterized as demographics about the individual that are associated with vacation decisions. In this study, the individual travel factors proposed are education level, income, and age. These factors are discussed next.
Education level is offered as a key variable, for instance, because higher-educated travelers may seek stimulating vacations that offer more educational value (i.e., historical tours, nature hiking, foreign travel). For income, higherincome travelers may choose vacations of more expense, not only because of the personal enjoyment of a luxury vacation, but also because travel costs are less of an inhibitor. Finally, the age of the vacationer is proposed to have influence on vacation decisions made because travel interests are believed to change with age. Older vacationers may be inclined to enjoy relaxation, good conversation, and great dining experiences. Indeed, it also makes sense that older travelers may be attracted to making memories through family gatherings (i.e., weddings, reunions, anniversaries). Younger travelers would expect to enjoy recreational activities like swimming, golfing, hiking, and thrill-seeking. Younger travelers may also participate in bolder adventures because they have not experienced those journeys before.
METHODOLOGY
The methodology for this study consisted of a survey and sample collection phase targeting respondents in central Mississippi-Alabama region. The survey asked respondents to identify his/her "typical vacation", and based on that choice, respondents answered questions relating to the identified typical vacation. A summary of the overall methodology is addressed next.
The data source consisted of 908 inquiries from several regions of the country of which 47 were eliminated due to missing values, key punching errors in the data, etc., leaving 861 inquiries. Since this study focused on respondents from the Mississippi-Alabama region, to be discussed next, the final sample was reduced to 487 inquiries.
Target Respondent
The target sample consists of respondents from the Mississippi-Alabama region. Since a person's home of residence may dictate vacation options available to a leisure traveler, and since cultural and generational travel traditions would expect to be common by region, the sample was focused simply on respondents living in central MississippiAlabama. As such, residents from the "heart of Mississippi and Alabama" are the focus of this paper. Figure 1 displays the respondent region represented in the dataset. 
Correlation Matrix and Cluster Analysis
A correlation between the cluster variables was performed in SPSS. The correlation matrix was structured highlighting the direction and significance of the correlations between the cluster variables. For the cluster analysis, following previous research techniques (Hill, Beatty, and Walsh, 2013; Henning-Thurau et al, 2004) , a hierarchical cluster analysis, followed by a k-means analysis was employed. In the analysis, cluster distances were calculated Table 1 displays the frequency distribution for the cluster variables and categorical descriptors variables. Table 1 offers some interesting facts about the respondent vacationers from the central Mississippi-Alabama region. Relative to the variables pertaining to vacation design, 78.9% of respondents reported they typically travel less than 600 miles from home on a typical vacation. For travel group size, 2.7% of respondents reported vacationing alone. The most common travel group size reported was 3 to 4 people (37.2%). For typical vacation length, 76% of vacationers indicated 3 and 6 days is typical, with only 3.3% of respondents reporting vacations lasting 9 days or longer. In terms of the typical planning time, 77.3% of vacationers reported the lead time in planning a vacation to be between 2 weeks and 6 months. The most common lead time was 3 to 6 months (37.1%), with 7.4% reporting "last minute" vacations (i.e., less than two weeks planning time).
Relative to individual demographic variables, 85.4% of respondents had an education level from "some college" to a Master's degree, with the most common level of education reported as a Bachelor's degree (32.8%). For typical income level, the most typical income range was between $40,000 and $119,999 (50.1%) a year, with 30% making less than $40,000, and 19.9% making more than $120,000. The most common age range of respondents was from 25 to 31 years olds (24.1%), with 81.1% ranging in age from 18 to 52. Roughly three percent (3.1%) of the respondents were 67 or older.
The vacation type choices identified as representative of typical vacations were tropical (42.5%), outdoors (17.7%), family (19.1%), and big event & big city (14.8%). A tropical vacation represented beach vacations, with a small number reporting tropical cruises. Outdoor vacations, not surprisingly, was represented by hiking, camping, hunting, and fishing trips. Family vacations included vacations that involved visiting family members, such as holiday visits, annual family vacations, and family reunions. Big event & big city vacations captured trips to ballparks, festivals, shopping weekends, concerts, etc. that usually involved going to a large event and/or a large metropolitan area.
The most common vacation season reported was April through June (46.6%) with July to September being the second most common vacation season (35.9%). Relative to vacation companions, very few respondents reported vacationing alone (2.1%). The most common travel groups were groups traveling as a couple with spouse/partner (24.1%), and groups traveling with spouse/partner and children (28.2%). The most common lodging options were hotel/motel (41.3%), condominium (27.5%), and staying with family or friends (15.4%). Relative to travel modes, about 92.2% of travelers identified use of a car for typical vacations; this was followed by airline (30.4%), rental car (16.4%), taxi (8.2%), cruise (5.3%), and subway (5.3%).
The final numbers shown in Table 1 are the responses to a series of "yes/no" questions about vacation travel. The strongest "yes" response observed was for the level of respondents using the Internet to plan online (82.1%) and make reservations online (76.2%) for their vacation. Additionally, these questions highlighted that 53.1% of respondents have traveled internationally, 9.9% travel with a pet, 17% are members of AAA, 3.1% travel with a tour, and 3.9% use a travel agent. In Table 2 , a correlation matrix for the cluster variables is provided. A number of significant associations can be stated. The strongest associations with distance are the direct associations with vacation length (β=.471, p<.01) and lead time (β=.259, p<.01). Both findings are reasonable since vacations farther from home tend to be longer vacations requiring more travel time, and vacations farther from home may be less familiar to the traveler, thus requiring more time to prepare. The only inverse association for distance is with group size (β=-.100, p<.05). This finding also makes sense in that it is easier and less costly to travel with a smaller group on greater distance trips. The strongest association with group size is the direct association with lead time (β=.244, p<.01) and the inverse association with education level (β=-.147, p<.01). Again, large travel groups probably need more time to plan. As for larger vacation groups being less educated, it could be that less educated groups tend to congregate together to make the trip more affordable, although a relationship between group size and income level is not supported. Another explanation may be that less educated leisure travelers show preference to larger groups, placing more value on family and social gatherings. The strongest associations with vacation length are the direct associations with lead time (β=.408, p<.01) and income level (β=.241, p<.01). There are good explanations for each. It is not surprising longer vacations require more planning and therefore earlier planning, and longer vacations clearly require more disposable income. Lead time also shows a direct relationship with income level (β=.190, p<.01). The lead time and income relationship follows because income can be linked with longer vacations. With education level, the strongest direct association is with income level (β=.339, p<.01). This supports the recognized belief that the greater the education level, the greater the likelihood of a higher income level. Note that these variables can have multicollinearity tendencies, but not in this study, suggesting both education level and income level offer unique variance explanations in the findings. Finally, the strongest associations with age are the direct associations with income level (β=.391, p<.01) and distance (β=.097, p<.05), and the inverse association with group size (β=-.112, p<.05). There are good reasons for each of these relationships. Age and income would expect to be directly related since income generally increases over the course of a working career. As for age and distance traveled, older leisure travelers would to expect to take vacationers farther from home because of the time they are afforded with retirement, the confidence they have with age in going farther from home, and perhaps the greater the urge to take "the bucket list" vacations farther from home. Finally here, relative to age and group size, older travelers would expect to travel in smaller group sizes because of the "empty nest" possibilities evident with age. 
CONCLUSIONS
This paper identifies two new concepts, vacation style determinants and individual travel factors, with a sample of respondents from the central Mississippi-Alabama region, and effectively integrates these elements to determine types of southern leisure vacation travelers. Specifically, the paper is unique in that it targets southern U.S. vacationers, an area given almost no attention in the marketing tourism literature. The paper also effectively reinforces the relevance of key vacation influences to leisure travel, suggesting distance, group size, vacation length, lead time, education level, income level, and age are pertinent factors shaping the vacations people take. Thus, the paper offers the beginning of an understanding of "why we take the vacations we do". Ultimately, a foundation of vacation types have been identified to build on and validate in future studies of this nature with respondents from the central Mississippi-Alabama region and beyond.
Relative to limitations with this paper, the definition of the "typical vacation" was not offered in the survey instrument. This approach made the general assumption that the respondent knew what is meant by the "typical vacation". Moreover, because of the quantitative nature of the study, extensive respondent feedback on the typical vacation was not captured. Thus, future research should concentrate on exploratory studies to refine the "typical vacation" concept. Another limitation to the paper would be the demographics of the respondents were not matched with the demographics of the region (central Mississippi and Alabama). Thus, although the findings are generally representative of many individuals in the region (based on the convenience sample), caution should be given to generalizing the results to everyone in the central Mississippi-Alabama area. Future studies should attempt to match the respondent sample with the typical demographics of the region.
